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QUESTION THE LIES.
QUESTION THE TRUTH.

i QUESTION THE PROMISE.
QUESTION THE DUTCOME.

DUESTIONS ARE POWERFUL. i

QUESTION THE ﬂl;THII.
QUESTION THE APATHY.

Trust and credibility are at &n all-fime low fior journalism. Fake news, social media and selective repartage are 2 big factor in this |
Mumbar Press Club wanted to address this. Through therr Eedink Awards platform, we decided to remind the pournalists thal i
quastions are the most powerful weapon that they have With 3 question, they can not only clean up the chaotic web of fake of

distorted news bul change the nartative. And we showed how jommalists kave been doing it for a long time [

QUESTION THE SILENCE.
QUESTION THE WBRDS.

Historically mmportant events like the fall of the Berlin wall the Vietnam war and many other world-changmng events. all i
happened becase 3 joumalist asked the night question. The campaign was created with mspinng video foofage, photojowrnalism =
and real reportage. Ttimmed a erisis into a celebration and a remimder of what good joumalism is all about

-festions ars powsrful.
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